Course  Description


1. Design Research     
This course is intended to help postgraduate students undertaking a dissertation to plan, conduct, and communicate their design research projects with efficiency. This course will introduce three types of design research: academic design research, design research for practitioners and design research for postgraduates. It is composed of two parts: design research and design writing.

2.Sustainability Consciousness  
To raise awareness of the reality, urgency and severity of today’s sustainability issues
To illustrate the complexity of sustainability in design and the intrinsically systemic relationships with other aspects of society
To instill constant thinking about sustainability when designing
To provide tools, methods and skills for tackling sustainability issues
To provide knowledge inside and outside students’ own design discipline in order to get the ‘big picture’

3.Open Design 
Open design is a way of designing everyone can participate in. The students are supposed to get the basic knowledge of this cutting-edge design arena, including the background,principles,thoughts,methods,tools and practices.The students are also required to use the available technologies to make an open-design prototype, including the system design and a physical object. 

4.Environmental Graphic Design  Research
An introduction to Environmental graphic design, Environmental identity philosophy, Wayfinding


[bookmark: _GoBack]5.Product-Service Design Studio
The change in the significance of goods is a process which, ever since the end of the Industrial Revolution, has triggered far-reaching changes in society as the term has lost any meaning in relation to its purely functional character and increasingly come to represent symbolic and cultural contents. The practice of consumption seems today to be one of the distinctive features by means of which we can describe the social, political and economic phenomenology which, for better or worse, influence our life. This radical transformation has led to the creation of specialized, refined, ideologically informed places: from passages to concept stores, these special places occupy an increasingly central role in society and in the organization of our landscape; nodal nerve centres which concentrate around themselves and absorb spaces dedicated to entertainment, culture and socializing.
The course propose a cross-overview of the phenomenology of design of consumption spaces, a critical reading of the processes currently under way which aims to identify the dynamics of change, providing a map of themes which in the near future will see radical changes, designing and exploring new concept for a new retail(e)scape.



